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Amazon Remembers

Museum Guide

Landmarks

-' Media covers
Real Estat (CD, DVD, books)

Movie Posters
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Camera Phone

User snap an image

& Decision or failure to recognized
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Google Goggles

llse pictures to search the web.

&« Google goggles s

Lammkoteletts vom Biobauern mit
Schalotten, Tomatencoulis und Basilikum-
Gnacehi

German (auto) = English

Lomb chops from the farmers with the
shallots, tomato sauce and basil gnocchi

p—
Web Options
G¢

# Enables users 1o search the Web, Usenet, and

images, Features include PageRank, caching and

[TTeE3 & )@ 10200
«  Google goggles u- a

i
S00gle poppies s
Lanamark
- ‘ Golden Gatw Bridge
San Francisc United Siates
P 24

Landmarks (@ us

e Gt =

Golden Gate Transportation Distrigt
Geleen Gate Bridpe. Rated #1 San Franciscs,
acraction, Goben Gate ridge Rated =1 an
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You, Mormey, Save, New, Easy, Love, Dscovery,
Fesults, Heslth, Proven, Gusrantes, Free

Waelet

Decoriposition
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Watartmarked
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2012: Social network-based 22.20% 50,00% 16,70% 1,90%
2015: Social network-based 3890% 38,90% m

2012: Location-based 70.40% 22.20% []1.00%
2015- Location-based 64,80% 20.40%
2012: Gesture-based 11,10% 29,60% 40,70% -
2015: Gesture-based 2040% 38,90% 2220% . 190%
1 S
2012: Touch screen 64,80% 24,10% . m Crucial
90% m Useful
o Oflitle use
2015: Touch screen 59,30% 20,40% [ 190 = Not available
2012 Image-based 2220%

2015: Image-based 42,60%

2012: Voice-based 13,00% 27,80% |

2015: Voice-based 29,60%

2012: Text-based 63,00%

2015: Text-based 53,70%
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snaptell

bileacuity

oMoby &
Ouincme

MOBILE

miﬁémﬁczg Nokia Point & Find

& Google Goggles GazoPap

Llse pictures to search the web. similar image search
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SERVICE

Kooaba

1) Engines
[oMoby)

Mobile Acuity

LinkMe Mobile

Snaptell

Point&Find
(NOKIA)

Gazopa

Google Goggles
Clic2c
WeKnowlt IMG

REC
Wizup

TinEye Mobile
[Snooth)

TECHNOLOGY

Image
recognition
Image
recognition
Crowdsourcing
Image
recognition
Image and
audio
recognition
Image
recognition
Image
recognition

Image
recognition

Image
recognition
Watermarking

Image
recognition
Image and
audio
recognition
Image
recognition

TARGET USERS

Entertainment

Shopping

Consumers,
Marketers
Consumers,
Marketers

Consumers,
Marketers
Mobile users,
Marketers

Shopping, Mobile

users
Mobile users
Entertainment
Tourism

Consumers,
Marketers

Wine industry

BUSSINESS MODEL
SaaS-based

SaaS-based

Contracting with
marketers
Contracting with
marketers

Contracting with
marketers

Engage more users
in NOKIA
experience
Improving on-line
shopping
experience
Advertising-based

Contracting with
marketers
Touristic
promotion actions
Contracting with
marketers

Advertising-based
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Point

Pont &t & product, or an image of
the product in an advertisement
wsing your mobile pheng’s camera

acvuity

Decide

b‘ Feceive produdt inform aton
ncluding reviews, samples, onling
and local pricés and aviailabdity
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Buy

Make an immédate purchase on
wour mobile or buy later at home
from th stoned wish-Set
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Make your pictures interactive with
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